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Industry works together on Australian music
Commercial radio stations in Australia are required under the Commercial Radio Code of
Practice - Australian Music to play a percentage of music between 6am and 12 midnight
seven days a week that is performed by Australian artists. In 2017, public comments were
made after the BIGSOUND Conference in September that the music industry had concerns that
some commercial radio stations were not consistently meeting their Australian music quotas.
These comments followed discussions in a closed session at the Conference.
APRA AMCOS and ARIA considered the issue, and the matter was raised directly with
Commercial Radio Australia (CRA) in December 2017. More recently APRA AMCOS, ARIA
and CRA met and agreed to work collaboratively to determine whether non-compliance is a real
problem and, if so, the extent of the problem and how it could best be addressed.
The three organisations will now work together to obtain and review relevant data. While any
stations that are not compliant will be contacted and requested to address the issue, it should
be noted that CRA expects that the majority of Australian commercial radio stations will be
found to meet their quotas and, as in the past, in some cases exceed them. This process is a
voluntary joint process and does not form part of Code compliance requirements.
In general, in relation to any part of the Code (including the obligations relating to Australian
music), if a listener has a complaint in relation to compliance the process is that they write
directly to the station concerned. The station must then reply in writing within 30 business days.
If the listener is not satisfied with the response, they may then escalate the complaint to the
Australian Communication and Media Authority (ACMA), the regulator responsible for oversight
of media and communications codes of practice. The Code can be found at
commercialradio.com.au
APRA AMCOS, ARIA and CRA are pleased to be working collaboratively and constructively on
this issue.
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APRA AMCOS is a key business partner to Australasian music creators. We represent over 95,000 members
who are songwriters, composers and music publishers. We license organisations to play, perform, copy or
record our members’ music, and we distribute the royalties to our members.
As a world-leading organisation invested in the future of music, APRA AMCOS enables music creators and
customers to maximise the value music brings to business and life. We achieve this through a simple and
effective licensing framework, and providing holistic industry support – from education, to live music, export,
creators’ rights advocacy and recognition through our high profile awards and events program.
apraamcos.com.au
ARIA is a national industry association representing major and independent record producers, manufacturers
and distributors. It acts as an advocate for the Australian music industry, administers the labeling code of
practice, provides a ‘blanket’ non-exclusive licensing function for copyright users and compiles industry
information and research. For more information please visit www.aria.com.au
Commercial Radio Australia is the national industry body representing Australia's commercial radio industry.
CRA pursues a range of issues on behalf of its member stations. The staff of Commercial Radio Australia
specialise in areas such as media legislation and regulation, industrial relations, human resources, marketing,
events management, advertising advice, audience surveys and research and digital
radio. www.commercialradio.com.au
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