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Global Recorded Music Revenues Increase by 5.9%





112 million users of paid streaming subscriptions driving streaming revenue
growth of 60.4%
Digital income now accounts for 50% of global revenues
‘Value Gap’ remains biggest challenge to sustainable growth
Read the ‘State of the Industry’ report here

London, 25 April 2017 – The global recorded music market grew by 5.9% in 2016, the
highest rate since IFPI began tracking the market in 1997, according to the IFPI Global
Music Report 2017, released today. Total revenues for 2016 were US$15.7 billion.
At the end of 2016 there were 112 million users of paid music streaming subscriptions
driving year-on-year streaming revenue growth of 60.4%. Digital income last year
accounted for half the global recorded music industry’s annual revenue for the first
time. Growth in streaming more than offset a 20.5% decline in downloads and a 7.6%
decline in physical revenue.
Streaming is helping drive growth in developing music markets, with China (+20.3%),
India (+26.2%) and Mexico (+23.6%) seeing strong revenue growth.
Record companies have fuelled this revenue growth through ongoing investment, not
only in artists, but also in the systems supporting digital platforms, which has allowed
for the licensing of over 40 million tracks across hundreds of services.
The industry is now working towards a return to sustainable growth following a 15-year
period during which revenues dropped by nearly 40%. Success requires resolution of the
market distortion known as the ‘value gap’ – the growing mismatch between the value
that user upload services, such as YouTube, extract from music and the revenue
returned to those who create and invest in music.
Frances Moore, chief executive, IFPI, commented: “The industry’s growth follows years
of investment and innovation by music companies in an effort to drive a robust and
dynamic digital music market.
“Music’s potential is limitless, but for this growth to become sustainable – for
investment in artists to be maintained and for the market to continue to evolve and
develop – more must be done to safeguard the value of music and to reward creativity.
“The whole music community is uniting in its effort to campaign for a legislative fix to
the value gap and we are calling on policymakers to do this. For music to thrive in a
digital world, there must be a fair digital marketplace.”
The global industry is also continuing to work to tackle the illegal distribution of music
that undermines the recovering legitimate market. IFPI and its national groups identified
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19.2 million URLs as hosting infringing content in 2016 and issued 339 million requests
to Google requiring it to ‘delist’ infringing sites.
Key figures:


Global revenue growth: +5.9%



Digital share of global revenues: 50%



Digital revenue growth: +17.7%



Growth in streaming revenues +60.4%



Physical revenues: -7.6%



Download revenue: -20.5%

The Value Gap:
The value gap describes the growing mismatch between the value that user upload
services, such as YouTube, extract from music, and the revenue returned to those who
are creating and investing in music. The value gap is the biggest threat to the future
sustainability of the music industry.
User
upload
video
streaming
services,
benefitting
from
the
misapplication of ‘safe
harbours’, comprise the
world’s largest on-demand
music
audience,
conservatively estimated
at more than 900 million
users.
The
revenue
returning to rights holders
through these services in
2016 amounted to US$553
million. By contrast, a
much smaller user base of
212 million users of audio
subscription services (both paid and ad-supported), that have negotiated licences on fair
terms, contributed more than US$3.9 billion.
The European Commission has identified the value gap as a market distortion that
needs a legislative fix and has proposed draft legislation that is currently being
considered by the European Parliament and Council of Ministers.
- Ends -
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Notes to editors:
GMR: State of the Industry Report
The state of the industry report is available for free here
GMR: Full Report – with Data and Analysis
Purchase the full data and analysis report here
IFPI’s Full GMR report is also now available. It is an essential in-depth statistical guide to
the global music business, formerly called ‘Recording Industry in Numbers’ (RIN),
containing comprehensive data for nearly 50 territories and in-depth analysis by format
and sector.
About IFPI
IFPI is the organisation that promotes the interests of the international recording
industry worldwide. Its membership comprises some 1,300 major and independent
companies in 58 countries. It also has affiliated industry national groups in 57 countries.
IFPI’s mission is to promote the value of recorded music, campaign for the rights of
record producers and expand the commercial uses of recorded music in all markets
where its members operate.
Twitter handle: @IFPI_org

